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Vague Terminology

* Environmentally Friendly.

 Chemical free. = THRIVING on VAGUE
° A”_natural_ gOBJECT|VES




The Six Sins of Greenwashing

1. The Hiddes

2. lrreleygemce.
pueness.

N0 proof.

5. Fibbing.

6. Relativism.

"

k TerraChoice Environmental Marketing, UK (Nov, 2007)



ARQHO

No Proof

 Lack of data to support claims.
 Lack of third party auditing.
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« The multitude of conflicting ‘Green’ choices are putting consumers
off Green Products — 22-55% drop in consumers purchasing
something claiming to be Green.

Shelton Group study 2007, New York Times

* Feb 2008 Australian Competition and Consumer Association

releases guidelines on green marketing under the Trade Practices
Act.

« June 26, 2008 - Canada Bans "Green" and "Eco-Friendly" from
Product Labels. http://www.sustainablelifemedia.com/
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The Rise of Sustainability

“development that meets the needs of the
present without compromising the ability of
future generations to meet their own
needs."



Sustainability

« Sustainable development marries two important
themes:

— that environmental protection does not preclude
economic development, and

— that economic development must be ecologically
viable now and in the long run.

* The principles of sustainability can stimulate
technological innovation, advance
competitiveness, and improve our quality of life.
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The Carbon Debate
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The Carbon Debate

It doesn’t matter who is right or wrong.

The Carbon debate merely provides a single issue focus for
mankind to reflect on its ever increasing demand, and inefficient

use, of the earth’s limited natural resources.

The Earth will still be around for millennia — will mankind?



The Carbon Debate

But it does already affect Business and will increasingly
do so through legislation such as the

Emissions Trading Scheme (ETS).
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Emissions Trading Scheme

The Framework provides also for a rolling out over the coming
years of increased Carbon compliance costs to differing market
sectors of industry along with the allocation of free Government
credits for a period (and reducing over time) to soften the
economic impact to certain industries.

2007 Forestry.

2008 Two hundred selected large companies.
2010 Industrial Processes and Stationary Energy.
2011 Liquid Fossil Fuels.

2013 Agriculture and Waste industries.

Every Tonne of emitted CO2 (or CO2 equivalent gas) will
have a $ value consequence on business.
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The Value Case for Sustainable /7
Building in New Zealand

The value case for sustainable building is now compelling:

« Average sustainability costs add 2-6% total building cost.

 $ returns over building life 5-6 times sustainability costs
from energy savings alone.

* Rented buildings obtain higher rental premiums and
occupancy rates.

* Higher sales prices and residual land value.

* Improved worker productivity (better IEQ attracts quality
staff).
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Building Sustainably has $
benefits?
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So how can we approach
building a Sustainable Winery?
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Wine Making : }7

* Wine has been made by man for close to 8Q@@%ears
and is inextricably linked to society through cultiral,
social and religious use.
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